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FM Facility Maintenance
Acquires Assets of US Signs

Hartford, Connecticut—FM Facility Maintenance (www:.
fmFacilityMaintenance.com), a provider of outsourced
facility manangement services for clients with multisite
restaurant and retail locations, has acquired the assets
and certain liabilities of US Signs, Inc. (www.ussigns.
com). US Signs is a national leader in providing brand
application management for clients with multisite retail
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locations in the United States.

With this business acquisition, FM Facility Maintenance
has strengthened its position as a service provider of
facility maintenance services to customers with a national
footprint.

“The symmetries between US Signs and FM Facilitiy
Maintenance are many, but | believe it is our shared com-
mitment to excellence and superior service delivery that
will make this a solid enterprise,” said FM Facility
President and CEO Jim Reavey. “We look for US Signs to
expand [our] value proposition to customers and suppli-
ers in both the sign and integrated facilities management
services markets.”

“US Signs is a proven entity, and we see this as an
opportunity to strengthen the efficiencies and value-add
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PHOTOS COURTESY OF US LED,

a new independent company, US LED
(www.usled.com) in 2002,

“Our goal from the beginning was
to develop a product that would pro-
duce the most light for the least
amount of power per dollar of cost to
the sign company,” said Farmer. “The
additional goal was that the overall
cost to the sign company for an LED-
lit set of letters installed on the wall
to approximate that of a like-set of
neon-lit letters.”

Recently at ISA 2011, new Point2
and Saver2 products were introduced
and rated for an L70 life exceeding
100,000 hours. In addition, US LED has
expanded into providing progressive,
energy-efficient lighting fixtures into
the general lighting markets.

US LED's sign division sales grew in
excess 200 percent in 2010. With the
sale of US Signs and the release of
new and innovative products, US

LED's growth is expected to be even
stronger going forward. By the end of
this year, all of the sign products will
be upgraded.

Meanwhile US Signs will operate as
a division within FM Facility
Maintenance. Lee Clark, president and
CEO of US Signs, will stay on as pres-
ident and CEO of the US Signs division
at FM Facility Maintenance.

Meanwhile all of the company’'s
employees—including management,
sales, finance, service, and project
management personnel—will remain
with FM Facility Maintenance as part
of the transaction.

"We're very proud that FM Facility
Maintenance recognizes the quality
and value of the services US Signs
provides to its customers," says Clark,
"and we look forward to working in
partnership with our new owners to
grow the signs business."

New
Publisher
for SBI

New York City, New York—
Arthur McGinnis, president of
Simmons-Boardman Pub-
lishing Corporation, is pleased
to announce the promotion of
Arthur Sutley to Publisher of
Sign Builder lllustrated.

After graduating from
Marist College with a B.S. in
Business Administration, Art
joined Simmons-Boardman in
May 2002 to launch the Sign
Builder lflustrated Buyer’s
Guide. In 2004, he became
East Coast Regional Sales
Representative for SB/.

Art briefly left the sign
industry in 2008 to launch Bar
Business Magazine through
Simmons-Boardman, and he
will continue to serve as
Associate Publisher of that
publication.

Art takes over the Publisher
position from Bob DeMarco.
Bob has been with S8/ since
2001 and has been instrumen-
tal in fostering the growth of
the magazine.

“I've very much enjoyed my
tenure as Publisher of SBI, but
now is the time to hand over
the publisher’s responsibilities
to Art Sutley,” said Bob. “I
leave the magazine in very
capable hands.”

Art can be reached by tele-
phone at 212/620-7247.
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